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PROFIT EQUATION WORKSHEET 

  

 

What are some sources of revenue a business might generate? 

_______________________________________________________________ 

    

 _______________________________________________________________ 

    

 _______________________________________________________________ 

    

 _______________________________________________________________ 

 

 What are some types of expenses a business might generate?

 _______________________________________________________________ 

    

 _______________________________________________________________ 

    

 _______________________________________________________________ 

    

 _______________________________________________________________ 

 

 
REVENUE – EXPENSES = PROFIT (OR LOSS) 
     (High)           (Low)              (High) 
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THE RIGHT PERSON FOR THE JOB 
 

Directions: Review the application for employment below and answer the 
related questions.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Questions: 
 

1. Would you hire this person to work for your friendship bracelet 
company? Why or why not? 

 
 
 

2. Would you consider this individual to be best suited for the job of 
President? Why or why not? 

APPLICATION FOR EMPLOYMENT 
 

Name of applicant:   Jamie Smith 

Job applying for:   President     
 
Other jobs I would accept (list two):   1st Choice: VP of Design  
      2nd Choice: VP of Marketing  
 
Please answer these questions regarding the position for which you are applying:  
 
Why do you think you would be a good candidate for this job? 

I am interested in becoming the President of this company because I believe I have 
strong leadership skills and a passion for the friendship bracelet industry. I have a 
vision for the future of the industry and I believe my ideas, combined with my proven 
leadership ability, will benefit the company. 

 
What personality traits and skills do you have that are important to the job? 

I am a very visual person with an eye for color and fashion. I love friendship 
bracelets and have been making them for as long as I can remember.   
 
I played the lead role in the school play for the last two years and my artwork 
(photography & painting) was recently highlighted as the featured attraction at the 
City Art Festival. 
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MEMO 3: APPLICATION FOR EMPLOYMENT 
 
 
Name of Applicant:             
 
Job applying for:             
 
Other jobs I would accept (list two):   1st Choice:       
       2nd Choice:      
 
Please answer these questions regarding the position for which you 
are applying: 
 
Why do you think you would be a good candidate for this job? 
 
 
 
 
 
 
 
What personality traits and skills do you have that are important to the 
job? 
 
 
 
 
 
 
 
Please read carefully before signing: I understand that false 
information given in my application may result in my not being hired 
for the position I want. I declare all information is true and correct. 
 
 
 
Applicant’s Signature:            Date:     
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WHAT’S IN A NAME? 
 
Directions: Complete the following in reference to your company name.   
 

1. Identify three examples of company names that were suggested by 
you or your team members.  

 
a. ______________________ 
 
b. ______________________ 

 
c. ______________________ 

 
2. Which of the names identified above did you and your team 

members decide upon for a company name?  
 

 
    Company Name:          
 

3. Why did you and/or your team members feel this was the best 
choice? 

 
 
 
 
 
 
 

4. Identify one of the alternative names listed above (question #1) 
and explain why you and/or your team members decided it was 
NOT the best choice. 
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MEMO 4 
 
  
Name:       Date: 

 

Message: 

 
Three new businesses were incorporated in town last month. In the first 
month of business Steve’s Candy, LLC generated $3,317 in revenue; Abby’s 
Clam Shack, Inc. brought in $1,288; and Sarah’s Sports Shop received 
$5,512. Steve’s Candy, LLC had $1,727 in total expenses for the month, 
Abby’s Clam Shack, Inc. had $973 in expenses and Sarah’s Sports Shop 
paid $3,275 in total expenses last month. 
 
Which company was the most successful in its first month of business? 
Why? (Fill in the below chart to help you determine the answer.) 
 
Business Revenue Expenses Profit 

Steve’s Candy    

Adam’s Clam Shack    

Sarah’s Sports Shop    
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BUSINESS PLAN WORKSHEET

Company:         

Complete the business plan with the employees of your company before you 
make a pitch to the Venture Capitalist. The business plan will help your 
company provide a strong, well organized pitch so you can get the most money 
possible from the Venture Capitalist.

1. The purpose of our friendship bracelet business is:

2. The benefits of our friendship bracelet business to our customers are: 

3. What resources or skills do you and your company employees have that 
will help make your business successful? 

4. What differentiates your friendship bracelet or your friendship bracelet 
company from the competition?

5. Our target market is as follows:  
 Average age of people in my target market: ______ 
 Gender: ________ _________
 Characteristics of people in our target market are: 

6. How are you going to market your friendship bracelets?  
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START UP COSTS 
 

1. Michael is starting a real estate company and needs to rent office 
space. The first office he looks at costs $11,995.20 per year to rent. 
Another office costs $9,712.80 per year and a third space costs 
$10,244.40 per year. Michael has decided to rent the office space 
with the lowest yearly cost, how much will he save over the highest 
priced space? 

 
Answer:  _______________ (Show your work below) 
 

 
 
 

2. Michael received an $18,500.50 investment from a venture 
capitalist and also borrowed $4,480.50 from the bank. How much 
money will Michael have remaining after he budgets for his annual 
rent and spends $3,214.50 on new office equipment? 

 
Answer:  _______________ (Show your work below) 

 
 

 
 
 

3. When Michael picks up the keys to his new office, he will have to 
give the landlord a security deposit, which is equal to one month’s 
rent. How much will Michael have remaining after he pays the 
security deposit? 

 
Answer:  _______________ (Show your work below) 
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MEMO 5 

Name:       Date:  

Message:

Making a pitch to the Venture Capitalist (VC) is your company’s first 
opportunity to raise the money ($BB) you will need to fund the design 
process. Your company will need approximately $15-20 BB for design 
expenses.

List 5-10 great things about your company, employees or product that you 
think the Venture Capitalist should know before determining whether to 
invest in your company.  If the VC chooses to invest, this information will 
also help him/her to decide how much money to offer you for your 
shares of stock.  Be sure to describe your product idea and why your company  
is better than the others.   

1. 6.

2. 7.

3. 8.

4. 9.

5. 10.
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General
Store

Price List

(C )

String Retail Price (Part A) $2 BB per skein

String Wholesale Price (Part B) $1 BB per two skeins
(Minimum purchase of 8 skeins)

Design Package (Part A) $4 BB
(Paper, markers, scissors, tape)

Packaging Supplies (Part C) $2 BB
(30 bags and 30 tags)

Marketing Package (Part C) $10 BB
(Posterboard)

Design Consultant Fee $2 BB       

Attorney and/or Accountant Fee $____ BB (5BB/15 min.)

___________________________ $____ BB

___________________________ $____ BB
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Homework - Level II 
(S14) 

 

SHOW ME THE MONEY! 
 
You are the Venture Capitalist and are presented with the following three 
companies. Based on the following descriptions, which company would 
be the best investment? 
 
Company 1: 

The President of Dynamic Skateboards, Inc. is looking for investors. 
Dynamic Skateboards, Inc. is a new company and their products will not 
be available in stores for another year or so. The prototypes you have 
seen appear to be traditional skateboards with new age designs, using 
the season’s hottest colors. The President is enthusiastic about his 
growing company. 

 
Company 2: 

The President of National Skateboards, LLC is looking for investors. The 
company has been around for 5 years and currently has a successful line 
of skateboards. They are preparing to launch a new line of skateboards 
within the next few months. However, the President does not appear 
confident or overly enthusiastic about the new line and you have not 
seen a prototype. 

 
Company 3: 

The President of American Boards, LP is looking for investors. American 
Boards, LP is a new company and has just started large scale production 
of a brand new style of skateboard. The company’s new design does not 
look like a traditional skateboard and has people talking. 

 
Explain your answer in the space below. 
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(S15) 
 

MEMO 6
 
  
Name:        Date: 

 

Message: 
 

1. Describe your friendship bracelet design. Include specifics such as 
the combinations of colors and the style of weave you envision. 

 
 
 
 
 
 
 
 

2. How might the sale of your friendship bracelet be influenced if 
another company were to copy the design? 

 
 
 
 
 
 
 
 

3. How can a company or an individual protect or prevent others from 
copying a unique design? 
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JEAN’S SUPER STRING STORE 
 

1. Jean’s Super String Store sells five different colors of string - orange, blue, 
white, black and red. Your company wants to make bracelets using 
combinations of only 3 DIFFERENT colors. What is the total number of 
combinations you can make? Show how you determined the total number of 
combinations in the space below or on a separate sheet of paper. 

 
 
 
          Total     
 
2. Your company has decided to manufacture solid color bracelets in 3 

different styles: 1) double twist, 2) double chain knot and 3) classic braid. 
You make every style in each of the five colors. What is the total number of 
unique solid color bracelet choices your company will offer? Show your 
work. 

 
 
 
          Total     
 
3. After manufacturing the solid color bracelets, described above, in equal 

proportions, you put them all in a basket at the sales bazaar. If a customer 
grabs one at random, what is the probability that they will pick out a 
bracelet that is not blue? Explain your reasoning. 

 
 
 
 
         Probability     
 
4. What is the probability that they will randomly pick out a bracelet that is 

either a double twist or classic braid? Explain your reasoning. 
 
 
 
 
         Probability     
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MEMO 7 
 
  
Name:       Date:  

 

Message:  
 
Many products that are produced in large numbers utilize a 
manufacturing technique known as an assembly line. One example of a 
product commonly manufactured through the use of the assembly line 
process is the automobile.   
 

1. Explain how an automobile is assembled by the assembly line 
process. 

 

 

 

 

 

2. Can you think of other products that are made by the assembly line 
process? 

 
 
 
 
 

 
3. Identify three benefits or advantages to using the assembly line 

process.  
 

a. _______________________________ 

b. _______________________________ 

c. _______________________________ 
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MR. VINCENT’S COMPUTERS 
 

1. Mr. Vincent wants to purchase four new computers for his classroom, but 
he doesn’t have enough money in his budget. If he borrows $3,273.67 at 
12.5% interest, how much will he have to pay in interest? Show your 
work. 

  
 

Answer:       

2. The School Board is willing to give Mr. Vincent 25% of the money that he 
needs to pay for the computers. If he has to borrow the rest at the above 
interest rate, how much will he have to pay in interest? Show your work. 

 
 
 
 
 

Answer:       

3. In order to avoid having to borrow so much money from the bank, Mr. 
Vincent organizes several fundraisers at school. The goal is to raise at 
least $1,500.00. How much money would Mr. Vincent save in interest 
fees if he and his students are able to raise this much money? Show your 
work. 

 
 
 

Answer:       

4. Unfortunately, Mr. Vincent and his students are only able to raise 60% of 
their goal. How much money will they save in interest fees now? Show 
your work. 

 
 
 

Answer:       
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MEMO 8 
 
  
Name:       Date: 

 

Message: 
 
The following is a series of questions designed to assist you and your 
company in estimating the number of products you will be able to 
produce today. 
 

1. Approximately how long did it take you to make a prototype during 
Session Six? (Answers will vary) 

 Answer    
 

2. Based on your answer in the question above, how many bracelets do 
you estimate you will be able to produce in 30 minutes? 
(Answers will vary) 

 Answer    
 

3. How many people does your company employ?  
(Answers will vary) 

 Answer    
 

4. If everyone in your company is able to make a product at the above 
rate, how many bracelets would you estimate your company will 
produce in 30 minutes? This is your estimated production. (Answers 
will vary) 

 Answer    
 

5. Identify ways in which your company could increase its estimated 
production. (Answers will vary) 
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ESTIMATED VS. ACTUAL PRODUCTION 
 

1. How many bracelets did you estimate your company would be able 
to produce? (Answers will vary) 

 
 

Estimated Production =    
 

2. What is the actual number of bracelets that your company was able 
to produce? (Answers will vary) 

 
 

     Actual Production =    
 

3. What is the difference between your estimated production and 
actual production? 

 
 

 
4. What percentage of your estimated production did you actually 

produce? 
 
 
 
 

5. Identify three factors that could have increased your company’s 
actual production. (Answers will vary) 

 
a.               

b.             

c.             
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(S22) 

MEMO 9 
 
  
Name:       Date: 

 

Message: 
Imagine walking into a local supermarket to buy orange juice. The store 
has three brands from which to choose. The packaging of each brand is 
illustrated below. 
 
  
 
 
 
 
 
 
 
 
 
 
 
        
 

1. Which brand of orange juice would you buy? Explain your decision 
below.  

 
 

2. You grab your first choice from the refrigerator, but as you turn to 
walk away, you notice the difference in prices. The price for each 
brand is marked as follows. 

 
 (1) = $1.99   (2) = $3.29   (3) = $5.49 
 

Based upon this new information, would you still buy your first 
choice? Explain your decision below.  
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PRICING WORKSHEET

Will Your Company Make a Profit?

_________________ ____________ 

________ _________________ ____________ 

________ _________________ ____________ 

____________ 

# of products Price per product Potential revenue
(Sales)

Products

BBTotal estimated revenue

BB

BB

BBBB

BB

BB

________

Products

Products

Total Estimated
Revenue

Total Estimated
Expenses

Total Estimated
Profit

$              BB $              BB $              BB

The following activity will assist your company in creating a pricing structure necessary 

to make a profit.

1. Estimate your company's overall expenses: 

 Part A Design Expenses         ~ $18 BB

 Part B Manufacturing Expenses ~ $14 BB

 Part C Marketing Expenses          ~ $20 BB

 Part D Sales Expenses          ~ $  8 BB

 Total Estimated Expenses         ~ $60 BB

2. Determine how much you will charge for your products:

 a. Start by separating your products into piles (2-3) based on the different    

  prices you will charge. Separate them based upon size and complexity.

 b. Count the products in each pile.

 c. Choose a price for each pile.

 d. Complete the chart below to determine the total estimated revenue is greater   

  than your total estimated expenses.  

3. Based upon the above chart, what is your total estimated profit?  If this value is less  

 than or equal to zero, adjust your pricing structure.  

4. Once you are satisfied with a pricing structure that generates a total estimated   

 profit greater than zero, you may start packaging and pricing your products.
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TONY’S PIZZERIA 
 
Tony is the owner and founder of Tony’s Pizzeria, which is a well 
established pizza shop in town. Tony keeps his business model simple: he 
offers only two sizes, medium and large, and keeps his pricing structure 
simple. On average, Tony’s Pizzeria sells 175 large pizzas per week and 
125 medium pizzas per week. Over the last three years of business, Tony 
has calculated his total expenses to be an average of $2,600.00 a week 
and his profit to be approximately $1,150.00 per week. 
 

1. How much money does Tony’s Pizzeria generate in total revenue 
each week? 

 
 

Answer     
 

2. Tony charges $15.00 for a large pizza. How much does he charge 
for a medium pizza? Show your work. 

 
 
 

Answer     
 

3. Tony’s landlord is about to increase his rent by $150.00 per week. 
As a result, Tony is planning to increase the price of his pizzas by 
$1.00 each. Assuming business remains steady, what will be Tony’s 
new weekly profit? Show your work. 

 
 
 
 
 

Answer     
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MEMO 10 

Name:       Date: 

Message:
Companies often use logos and slogans to help customers easily 
distinguish the company’s brand or product. A logo is a graphic 
representation of a company name often uniquely designed for easy 
recognition. A slogan is a distinctive phrase or motto identified with 
a particular company or product. 

How many of these companies and/or products can you identify from 
the logos and slogans below? 

1. _______________   2. ___________________  3. _______________

4. _______________ 5. _______________  6. _______________ 

7. “Just do it.”           

8. “I’m lovin’ it.”          

9. “Have it your way.”          

10. “Melts in your mouth, not in your hand.”      

11. “The thirst quencher.”         
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H
 (S26) 

PERSUASIVE WRITING 
 
Essay Topic:  

Your company is celebrating its grand opening tomorrow! You are hosting 
a Sales Bazaar and are on the invitation committee. Write a letter about 
your product to your potential shoppers. Tell them about the grand 
opening and convince them that they should attend and buy your 
products. 
 
Your letter should focus on convincing the reader to take action or adopt 
a specific opinion. Try to use real facts to support your position rather 
than your personal opinion.  
 
Your letter should include: 
 
1. Introduction: Capture the reader's attention. State your purpose and 

list 2-3 points supporting your position. 
 

2. Body: Each body paragraph should state your points with supporting 
evidence. For example: Paragraph one has your first point with 
supporting evidence, and paragraph two states your second point with 
supporting evidence. 

 
3. Conclusion: Review your position and your points to the reader. An 

emotional appeal may help convince the reader to create an opinion. 
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(S27) 

MEMO 11 
 
  
Name:       Date: 

 

Message: 

Your customers will be here soon! However, before they arrive, you need 
to consider how you will convince these customers that your products are 
worth buying. Think about the following aspects before setting up your 
storefront: 

 
1. Product display - keep it neat and organized; clearly mark your 

prices; position your poster 

2. Customer service - be helpful, friendly and courteous; divide up 
the company’s responsibilities 

3. Sales person product knowledge - know your product’s selling 
points; practice your sales pitch 

   
Question: As an experienced customer yourself, explain how the above 
points (1-3) might influence your own buying decision. 

 
1. Product display: 

 
 
 
 

2. Customer service: 
 
 
 
 

3. Sales person product knowledge: 
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Homework - Level II  
 (S29) 

GRAPHING SALES DATA 
 

1. Record the sales results of each company in the table below. 
(Answers will vary) 

 

COMPANY NAME # OF PRODUCTS SOLD 

  
  
  
  
  
  

 
2. The total number of combined products sold is _________________. 

3. Make a bar graph that illustrates the number of products sold by 
each company. (Answers will vary) 

 
4. Make a pie graph showing how each company’s sales contributed to 

the total number of products sold in your class. (Answers will vary) 
 

Company Name # Sold % of Total 

   
   
   
   
   
   

 

 

      
      
      
      
      
      

 Company name 

# 
of

 p
ro

du
ct

s 
so

ld
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(S30) 

MEMO 12 
 
  
Name:       Date: 

 
Message: 

The Friends First Bracelets Company has been profitable for the past several 

years. As the Founder and President of the company, Steve owns 80 of the 100 

shares of stock in the company. The company was recently valued at 

$150,000.00 (one hundred fifty thousand dollars). 

Bracelets Unlimited, Inc. is another successful company in the friendship 

bracelet industry. Bracelets Unlimited was founded by Laurie who recently sold 

the company but still owns 300 of the 1000 shares of stock in the company. The 

company was recently valued at $600,000.00 (six hundred thousand dollars). 

 

1. Which individual, Steve or Laurie, currently has a larger dollar value 

based upon ownership in the company they founded? 

 

 

 

 

 

 

2. Which individual currently has a greater influence on the future 

direction of the company they founded? Explain how you made this 

conclusion in the space below. 
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MY OWN BIZ 

Become an Entrepreneur! Be Your Own Boss! 

Now that you have learned how to start and run a business, you can begin developing your 
own real business outside of the classroom and become an entrepreneur. Use what you have 
learned in BizWorld and go through the four parts of the entrepreneurial cycle to help you 
develop your business.  

THE BASICS 
1) What is your product? 

_______________________________________________________________________

_______________________________________________________________________ 

2) What is unique about your product, and why will people buy it? 

_______________________________________________________________________ 

_______________________________________________________________________ 

3) Describe your customer. 

_______________________________________________________________________

_______________________________________________________________________ 

4) Describe your competition. 

_______________________________________________________________________

_______________________________________________________________________ 

Directions:  Draw a picture of the product or service of your new own company: 
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STEP 1- Design:

1. It will take me ___________ days to create a prototype of my product. 

2. My product will cost $ _________ to produce. 

3. How do you expect to fund your business? 

__________________________________________________________________________ 

STEP 2- Manufacturing: 
1) Will you use job shop or assembly line approach to make your product? 

__________________________________________________________________________ 

2) How many products will you be able to produce in a day? A week? A year? 

__________________________________________________________________________ 

STEP 3- Marketing 
1. What is your slogan, motto, and logo? 

Slogan: _________________________________________ 

    
Motto: __________________________________________ 

2. How will you promote your product? Circle all that apply: 

flyers  mailings  posters  commercials   

Other _________________________________________________ 

3) Describe the packaging of your product: 

__________________________________________________________________________ 

STEP 4- Sales 
1) I will charge customers $ __________ for my product. 

2) Where will you sell your product? __________________________________________ 

3) I expect to make $ _____________ in revenue per year. 

4) I expect to make $ _____________ in profit per year.  

Logo
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4.  How many BizBucks did the founders contribute?

5.  How many BizBucks did you receive from the VC?

8.  Total BizBucks you received during Part A (Cash In)

9.  How many BizBucks did you spend to incorporate?

10.  How many BizBucks did you spend on the Design Package?

17.  How many BizBucks does your company currently have on hand?

(paper, markers, scissors, tape)

+

=

11.  How many BizBucks did you spend on string?

=
Count your BizBucks and make sure this number matches your cash on hand (line 17).

12.  How many BizBucks did you spend on salaries?

Cash On Hand:

Total Cash In:

16.  Total BizBucks you spent during Part A (Cash Out) =
Total Cash Out:

13.  How many BizBucks did you spend on rent?

1.  How many shares of stock did you get from the state? 

2.  How many shares of stock did you sell to the venture 
 capitalist (VC)?
3.  Total shares of stock you currently have on hand

-

=
Shares On Hand:

6.  Other cash in (Description:  ______________________) +

Employee Name: Company:

Circle your job title: VP Design VP MarketingVP Finance VP ManufacturingVP SalesPresident

(Withdrawals)

(Deposits)

14.  Other cash out (Description:  ____________________)

15.  Other cash out (Description:  ____________________)

7.  Other cash in (Description:  ______________________) +

+

+
+
+
+
+

Cash In

Company Stock

Cash Out

Cash On Hand = Total Cash In - Total Cash Out

VP Finance:  ________ (Initial)

AFinance Worksheet
(Part A, Sessions 1-6)
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21.  How many BizBucks did you have at the end of Part A?

22.   How many BizBucks did you receive from the bank?

26.  Total BizBucks you received during Part B (Cash In)

34.  How many BizBucks does your company currently have on hand?

+

=

=

33.  Total BizBucks you spent during Part B (Cash Out) =

27.  Did you spend additional BizBucks on string? How many?

 (See line 17)

30.  How many BizBucks did you spend on interest?

28.  How many BizBucks did you spend on salaries?

29.  How many BizBucks did you spend on rent?

Count your BizBucks and make sure this number matches your cash on hand (line 34).

24.  Other cash in (Description:  ______________________) +
25.  Other cash in (Description:  ______________________) +

(Deposits)

(Withdrawals)

31.  Other cash out (Description:  ____________________)

32.  Other cash out (Description:  ____________________)

+
+
+
+
+

18.  How many shares of stock did you have at the end of Part A? 

19.  Did you sell additional shares to the VC? How many?

20.  Total shares of stock you currently have on hand

-

=

 (See line 3)

How many products did your company manufacture?

23.  Did you receive additional BizBucks from the VC? How many? +

Cash On Hand:

Total Cash In:

Total Cash Out:

Shares On Hand:

Cash In

Company Stock

Cash Out

Cash On Hand = Total Cash In - Total Cash Out

Company Inventory

VP Finance:  ________ (Initial)

Employee Name: Company:
Circle your job title: VP Design VP MarketingVP Finance VP ManufacturingVP SalesPresident

BFinance Worksheet
(Part B, Sessions 7-8)

Note: 
Financial 
information 
is available 
on your 
company 
ledger.
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Count your BizBucks and make sure this number matches your cash on hand (line 52).

43.  Total BizBucks you received during Part C (Cash In)

52.  How many BizBucks does your company currently have on hand?

39.  Did you receive additional BizBucks from
 the VC? How many?

=

=

37.  Total shares of stock you currently have on hand

-

=

45.  How many BizBucks did you spend on the Marketing
 Package? (poster board, markers)

51.  Total BizBucks you spent during Part C (Cash Out) =

48.  How many BizBucks did you spend on interest?

46.  How many BizBucks did you spend on salaries?

47.  How many BizBucks did you spend on rent?

35.  How many shares of stock did you have at 
 the end of Part B? (See line 20)

36.  Did you sell additional shares to the VC?
 How many?

(Deposits)

(Withdrawals)

41.  Other cash in (Description:  ___________) +

42.  Other cash in (Description:  ___________) +

49.  Other cash out (Description:  _______________)

50.  Other cash out (Description:  _______________)

+
+
+

38.  How many BizBucks did you have at the 
 end of Part B?  (See line 34)

40.  Did you receive additional BizBucks from
 the bank? How many?

+

Cash On Hand:

Total Cash In:

Total Cash Out:

Shares On Hand:

Cash In

Company Stock

Cash Out

Cash On Hand = Total Cash In - Total Cash Out

VP Finance:  ________ (Initial)

Employee Name: Company:
Circle your job title: VP Design VP MarketingVP Finance VP ManufacturingVP SalesPresident

+

CFinance Worksheet
(Part C, Sessions 9-10)

44.  How many BizBucks did you spend on packaging 
       supplies? (bags and tags)
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56.  How many BizBucks did you have at the 
       end of Part C?

60.  Total BizBucks you received during Part D (Cash In)

67.  How many BizBucks does your company currently have on hand?

=

=

66.  Total BizBucks you spent during Part D (Cash Out) =

 (See line 52)

63.  How many BizBucks did you spend on interest?

61.  How many BizBucks did you spend on salaries?

62.  How many BizBucks did you spend on rent?

Count your BizBucks and make sure this number matches your cash on hand (line 67).

58.  Other cash in (Description:__________) +

59.  Other cash in (Description:__________) +

(Deposits)

(Withdrawals)

64.  Other cash out (Description:  __________________)

65.  Other cash out (Description:  __________________)

+
+
+
+
+

53.  How many shares of stock did you have 
       at the end of Part C? 

54.  Did you sell additional shares to the VC? 
       How many?

55.  Total shares of stock you currently have on hand

-

=

 (See line 37)

Cash On Hand:

Total Cash In:

Total Cash Out:

Shares On Hand:

Cash In

Company Stock

Cash Out

Cash On Hand = Total Cash In - Total Cash Out

VP Finance:  ________ (Initial)

Employee Name: Company:
Circle your job title: VP Design VP MarketingVP Finance VP ManufacturingVP SalesPresident

DFinance Worksheet
(Part D, Session 11-13)

Transfer
to Line 57

57a.  Total BizBucks AFTER
 the Sales Bazaar:

57b.  Total BizBucks BEFORE
 the Sales Bazaar:

57.  Total Deposits from 
 the Sales Bazaar

Sales Bazaar Worksheet

Today you will have the opportunity to sell your product(s) at a 
Sales Bazaar. How many products and how much money do you 
anticiate making today? 

Before we begin setting up your storefronts, you will need to 
count and record your total BizBucks "Before the Sales Bazaar" 
on line 57b. below.  Double check this count and confirm it 
with your company's Vice President of Finance.

57.  How many BizBucks did you receive  
 during the Sales Bazaar?

+
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69.  Total Revenue 
 (How many BizBucks did you receive during the Sales Bazaar?) (See line 57)

75.  What is your company's profit (or loss)?

=

=
PROFIT!

Total Revenue:

74.  Total Expenses (Withdrawals) =
Total Expenses:

72.  What were your total Part C expenses? (See line 51)

70.  What were your total Part A expenses? (See line 16)

71.  What were your total Part B expenses? (See line 33)

73.  What were your total Part D expenses?  (See line 66)

+

+

+

+

An income statement is a financial statement that lists revenue, expenses, and profit over a 
period of time. In this case, it is the period of time since you started BizWorld.   

Revenue - Expenses = Profit (or Loss)

Revenue (Sales)

Expenses (Withdrawals)

Total Revenue - Total Expenses = PROFIT (or loss) 

Employee Name: Company:

Circle your job title: VP Design VP MarketingVP Finance VP ManufacturingVP SalesPresident

Income Statement
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76.  Cash on Hand
       How many BizBucks did
       you have at the end of 
       Part D? (See line 67)  

=
Total Assets:

Assets = Liabilities + Equity

Assets (what you own)

 

+

+

Equity (investments + profit)

77.  Accounts Receivable  
(This is how much you are
owed and still need to collect.
This value is ZERO if you have 
collected all the money that is 
owed to your company.)

78.  Inventory  
(This is the value of all the goods
you did not sell but could sell
later.  This value is ZERO because
the Sales Bazaar is now closed 
and another sale is NOT scheduled.)

79.  What is the value of your
       company's total assets?  

Liabilities (what you owe)

81.  Debt

=
Total Liability:

80.  Accounts Payable  
(This is how much you owe,
NOT including bank loans.
This value is most likely ZERO.)

82.  What is the value of your
       company's total liabilities?  

+

+

+

83.  How many BizBucks did
       you have/receive to start
       your company?  (See line 4)  

=
Total Equity:

 

84.  How many BizBucks did
       you receive from the
       venture capitalist?
         (lines 5+23+39)  

86.  What was your company's 
       profit? (See line 75)

87.  What is the value of your
       company's total assets?  

+

+

+ 

Total Liability + Equity:

=
If these numbers are equal, you have completed your company's income statement correctly.

Total Assets:

Employee Name: Company:

Circle your job title: VP Design VP MarketingVP Finance VP ManufacturingVP SalesPresident

(This value is ZERO because you 
have already paid back the loan 
on Finance Worksheet D, line 64)

A balance sheet is a snapshot of a business' financial condition at a specific moment in time. The balance sheet 
includes assets, which are items a business owns that have monetary value, liabilities, which are financial 
obligations or money owed, and equity, which refer to the market value of property less any debt or claims against 
it.  At any given time, assets must equal liabilities plus owners' equity.

Balance Sheet

85.  How much money did you
       borrow from the bank? +




