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The mission of

The BizWorld Foundation

is to challenge and

engage students across

the cultural and economic

spectrum through experiential 
learning programs that

teach the basics of business, 

entrepreneurship, and

money management and 

promote teamwork and 

leadership in the 

classroom.
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Dear Friends,

Back in 1992, when I fi rst began to address the need to teach young 

elementary students the basics of business and entrepreneurship, little 

did I know 1) how much they would need it in this current economy, 

and 2) that The BizWorld Foundation would grow up to be the thriving, 

international non-profi t organization it is today, reaching over 240,000 

students worldwide. 

We have seen a dramatic increase in the need to prepare our young 

students for the future with innovative curricula like BizWorld, BizWiz 

and most recently BizMovie.  We believe in the power of education to 

positively infl uence children and will continue to meet the challenges of 

closing the achievement gap through our programs.  

With your continued support we will continue to build upon the success 

and growth of BizWorld and to help these children become the pillars of 

our new economy.

Thank-you for your continued support over the years!  

Go BizWorld!

Sincerely,

Timothy C. Draper

Founder & Chairman

The BizWorld Foundation

FR
O

M
 U

S

Dear Friends,

Now in our 12th year here at BizWorld we are excited about the

continued growth we have enjoyed since our very fi rst class was taught 

in 1997.  Since then we’ve seen the growth of our BizWorld program, 

the introduction of BizWiz our saving and investing program, and most

recently, we began a pilot program for BizMovie - incorporating the 

business concepts of entrepreneurship and business management into 

the world of technology by way of the entertainment industry. 

Teachers across the country and around the world continue to inform 

us of their need for innovative curriculum like ours to help support 

their classroom teaching and to bring engaging, project based learning

opportunities into the classroom.  As our young students grow into

responsible adults, our challenge is to provide both them and their 

teachers with the tools and knowledge they need to become responsible, 

engaged adults.  Your support over the years has enabled us to meet that 

challenge and we continue to do so.

Thank you for your support over the past year. We remain committed to 

our mission and look forward to your continued support in the future.  

Sincerely,

Catherine Hutton Markwell

Executive Director/CEO

The BizWorld Foundation
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In an increasingly interdependent global economy the 

need to foster a more competitive and sustainable work-

force through innovative business and fi nancial programs 

could not be more urgent and obvious. In 2008, we saw 

how the near collapse of the global fi nancial markets has 

had a lasting impact: individual retirement assets dwindle 

overnight, huge employment loss, and double digit home 

foreclosure rates. 

One impactful outcome is a heightened awareness that 

so many people lack the basic fi nancial literacy because 

our schools do not teach business and fi nancial educa-

tion.  We believe that with access to business and fi nancial

curricula at an early age, BizWorld will make a positive 

difference by helping to prevent similar situations like 

those so many experienced in 2008.

ADDRESSING THE NEED

OUR IMPACT

The original BizWorld program began as a grassroots 

movement, targeting classrooms in the Bay Area of

California in an effort to teach students the important 

business skills that many of them had not being taught at 

home or in school. In 1997, The BizWorld Foundation was 

created to make hands-on business and fi nancial educa-

tion programs readily available to schools throughout the 

United States and internationally. Today, BizWorld’s pro-

grams have reached over 240,000 students in all 50 states 

and in 84 countries.

“BizWorld is invest-
ing in the real start-
up…kids!” 

- Ronnie Lott, Former San 
Francisco 49er & Founder, 

All Stars Helping Kids

“The kids just soak 
up BizWorld for its 
creative approach to 
education.”  - 

Teresa Murray, teacher
The Waterstone Charter 
School, Homestead, FL
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The BizWorld Foundation seeks to address the growing need for business and

fi nancial education in our nation’s schools by providing teachers of students in grades 

3rd – 8th with access to hands-on learning programs designed to bring business 

and fi nancial concepts to life. By presenting mathematical principles in a real-world

context, BizWorld inspires students to make informed business and fi nancial decisions 

and encourages them to actively participate in their own economic futures.  

The goals for The BizWorld Foundation are based on a clear vision and an informed un-

derstanding of the dramatic need for fi nancial and business education programs for young 

students across the country, and around the world. 

Our immediate goals:   

To reach all students in every 3rd-8th grade class across the country;  • 

To increase international outreach;  • 

To grow and diversify program courses;  • 

To increase focus on after-school classrooms;• 

To develop an English Language Learners Guide;• 

 To expand the supplemental materials that complement existing programs; and• 

 To leverage the website for increased awareness.• 

OUR GOALS

BizWorld provides students an opportunity to identify 
and work through real-world problems. We talk so 
much of problem solving in mathematics, but fail to as-
sist students in their development in a set of problem 
solving skills for real-world problems. The BizWorld 
environment provides the student a safe environment in 
which to learn and test such skills.

- Joey Foote, President, Utah Association of Elementary School Principals
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Last year, as the BizWorld programs continued to be taught around the world, we re-

ceived a request to fulfi ll a different type of need: the need to give back to the commu-

nity through volunteerism. In response, we began offering Camp BizWorld:  an interac-

tive, highly engaging, two-day opportunity for community and/or corporate volunteers 

to participate by volunteering to teach the BizWorld curriculum. 

Camp BizWorld creates a unique opportunity to engage corporate volunteers, parents, 

and members of the community; everyone has a chance to see the kids and program 

in action. Donor organizations fi nd the camps to be a new and unique way to engage 

their employees as hands-on volunteers that is impactful and easy to implement.  A 

classroom of elementary students is invited into the offi ces of the host organization, 

where they are taught the BizWorld program by a trained BizWorld teacher. The physi-

cal experience of being in a professional setting can open the eyes of a young student 

to the world of business. Students and volunteers work side by side in learning about 

the world of business and fi nance.  This real world experience not only complements 

the overall business concepts of the BizWorld program, it also demonstrates to young 

student that they too can become a CEO. 

2009 PROGRAM HIGHLIGHTS

Camp BizWorld

Teacher Training
During the 2008-2009 fi scal year we saw an increase in the demand for professional 

development opportunities for teachers from all types of school and community based 

organizations. We also experienced a surge of interest from donors to support training 

opportunities for our programs to reach a larger audience of teachers.  

As a result, we began to focus on offering Teacher Trainings to increase the breadth of 

our outreach and ultimately our overall impact. Teacher Trainings are designed to in-

troduce our curricula to a group of teachers in an informative and interactive setting. 

The BizWorld Foundation program works! BizWorld 
guides students into the world of business where they 
become entrepreneurs who learn practical math and 
fi nance skills, as well as experience the power of team 
work and collaboration. 

-Penny Wallin, Principal, Poplar Springs Elementary, MS
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Showing students 
how to manage mon-
ey by starting and 
running a business is 
an engaging way to 
teach core concepts.

-Kerry O’Keefe,
Money Camp

BizWorld allowed 
the kids to learn 
entrepreneurial and 
business concepts 
through experience 
and application, 
which was extremely
meaningful.

- Maureen Ferry, teacher,
Lee Mathson Middle 
School, San Jose, CA

BizMovie
As the world becomes more technology driven the chil-

dren of today must become fl uent in the language of com-

puters and technology in order to succeed and remain 

competitive both in business and in life. This is especially 

true for students in underserved communities, where ac-

cess to computers may be slim or altogether non-existent, 

thus creating a digital divide amongst students around the 

world. 

In 2009, with the support of Kerpoof and the National 

Council of Women & Information Technology we ad-

dressed this need by developing and piloting our third 

program, BizMovie. Similar to BizWorld, with BizMovie 

each team becomes a movie production and distribution 

company with students taking on the roles of Executive 

Producer, VP Finance, VP Creation, VP Production, VP 

Marketing and VP Sales. Students create animated mov-

ies by using online “movie maker” technology hosted by 

Kerpoof, teaching them basic programming skills and by 

having access to learn basic computer programming tech-

niques, students are able to understand how computer 

skills are used behind the scenes in the entertainment 

industry.  The BizMovie experience not only teaches stu-

dents about starting a movie company, it showcases how 

the entertainment industry is in fact a business.

The training objectives focus on ensuring that participants 

understand key objectives, content progression and core 

concepts. A typical four-hour training, led by BizWorld staff, 

also provides time and support for participants to collabo-

rate and strategize on the implementation of the programs, 

while also learning best practices. As a result, teachers leave 

trainings feeling prepared and excited to teach. 
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Each year The BizWorld Foundation hosts two major events to bring friends and guests 

together to learn more about the BizWorld programs, raise funds, and to meet other

BizWorld supporters. 

In December 2008, the Annual Education Luncheon was held in San Francisco featuring 

special guest speaker Tom Siebel, founder of Siebel Systems. Similar to past speakers Eric 

Schmidt, Chad Hurley and, Marc Benioff, Mr. Siebel is a successful entrepreneur; he shared 

an insightful presentation on the need to address major current issues we face today as a 

global society.  BizWorld graduates from North Star Academy’s 6th grade class in Redwood 

City, California demonstrated their entrepreneurial skills by selling friendship bracelets to 

the more than 225 guests prior to the main event. In keeping with tradition, the gradu-

ates performed their BizWorld commercials and answered business questions by Board 

Director Scott Hinshaw.  The event closed with an exciting, Fund-The-Need fundraising 

challenge highlighted by the auction of the World’s Largest Friendship Bracelet – one large 

friendship bracelet made up of over 1,500 individual friendship bracelets – which went for 

$10,000 to help support the BizWorld mission!

2008/2009 BIZWORLD EVENTS

2008 Annual Education Luncheon

The BizWorld Foundation Board of Directors, Guest Speaker Tom Siebel, and the BizKids at the 2008 BizWorld Education Luncheon
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Now in its tenth year, the BizWorld Grand Prix, an exhilarat-

ing Go-Kart race with sponsored cars maneuvering hairpin 

turns around a mile long indoor track, has become a favorite of

BizWorld supporters.  In May 2009, spectators placed their bets 

on such favorite teams as “Dirty Harry and the Informers” and 

the “Franklin Fliers”, while enjoying an evening of festivities.  

Cars driven by teams of two took on the Race the Pro Chal-

lenge beating celebrity driver J.R. Hildebrand of the Andretti 

Green Racing Team.   Attended by more than 120 guests, the 

event achieved its fundraising goal thanks to support from our 

sponsors and spectators. 

2009 Grand Prix

Keith Krach and Jim Steele 
of Salesforce, with the 

World’s Largest Friendship
Bracelet at the BizWorld 

Education Luncheon

Sponsors David Cremin of DFJ Frontier and Robert Whyte of Diamond Capital Partners

BizWorld Founder Tim 
Draper and Grand Prix win-
ners from Palo Alto Inves-
tors at the BizWorld Grand 

Prix

The BizKids sell their brace-
lets to the 2008 BizWorld 

Education Luncheon
attendees
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The Draper Foundation

2008 - 2009 DONORS

BizWorld Chairman 

The BizWorld Foundation is extremely proud and thankful to 
receive support from a diverse group of enthusiastic and com-
mitted supporters. As the true champions of The BizWorld 
Foundation mission, contributions from these corporations and 
individuals enabled us to reach major milestones throughout the 
year. Thank you to our generous supporters in 2008-2009!

Daniels Fund 

The Independent Institute

Palo Alto Investors

The Wachovia Foundation

BizWorld Angeles

William and Phyllis Draper 

Franklin Templeton Investments 

Greenstein, Rogoff, Olsen & Co, LLP 

Informatica  

The Krach Family Foundation 

The Lipp Foundation 

Leone-Perkins Family Trust 

LiveOps 

Manatt Phelps & Phillips 

Meat Eater’s Ball 

Jim Steele 

Visa, Inc. 

BizWorld Start-Ups

The Ron Conway Family  Foundation 

Cornish & Carey 

First Republic Bank 

John H. N. Fisher and  Jennifer Caldwell 

McMurty Family Trust 

NCWIT (National Center for Women & Information Tech-

nology) 

Joseph R. Parker Foundation 

Sierra Ventures 

Wells Fargo Commercial Banking

BizWorld Entrepreneurs

“BizWorld is in all 
fi fty states teaching 

our youngest citizens 
the fundamentals of 

business in a way that 
is creative, motivat-
ing, exciting and fun. 
Beyond its obvious 

team building charac-
teristics, the program 

teaches the importance 
of mathematics and 
fi nancial concepts in 

business. It’s been very 
rewarding to see how 

The BizWorld
Foundation has grown 

over the years.”

- William Draper
BizWorld Donor

Merrill Lynch & Co. Foundation Inc.

BizWorld CEO
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Deborah Addicott 

Elizabeth Bodine 

Chris Browning 

ClipSync 

Mark Cluff 

Missy Dolski 

Rebecca Draper 

Melissa Draper 

Cree Edwards 

Royal & Laurie Farros  

Robert & Frances Goldberg 

Harry Gould 

Ken Hawk 

Scott & Kim Hinshaw 

Jewish Community

   Endowment Fund

The Laura & Gary Lauder 

Philanthropic Fund 

Chauncey F. Lufkin 

Steve Madison 

William O’Keeffe 

Scotmar Corporation 

Steve Silver 

Joe Vetter 

Contributers  

Akash Agarwal 

Caren Alpert 

Dave Anderson 

Lisa Azevedo 

Mark W. Bailey 

Chris A. Barnes 

Helen Barrera 

Andrew Bartlow 

Kara Baysinger 

Chris Beres 

Mark Bickerstaffe 

Bin 38 

Steven Bird 

Chris Boorman 

Ben Breinholt 

John Bryan 

Curtis Bunch 

Lewis Butler 

Tom Butler 

Bill Caswell 

J.J. Caugin

Andy Chase 

Friends

Tony Clemendor 

Itzik Cohen 

Renee Coker 

Craig Conway 

Michael Corley 

Marc Corsi 

Heather Currie Martinez

Nancy Paxton &Gaurang Desai 

Andrew DeSomma 

James Dougherty 

James E. Dovey 

Eric Down 

Julie Down 

Will Edwards 

Jefferson R. Eppler 

Paul Eveloff 

Edward L. Eyre 

Ruthanne Feinberg 

Fidelity Charitable Gift Fund 

Thomas Foley 

Victoria C. Forster 

Amy Fraiser 

Michelle Gadker-Anderson 

Greg Galanos 

Mike Jackson Gridley 

Kim Griffi n 

Ken Hawk 

Melissa Hein 

Brian Hetherington 

Peter Hill 

Spencer Hopkins 

Charles E. Hudson 

Dana Jackson 

Mike Jackson 

Alexandra Johnson 

Tim Karman 

Randy Kehrberg 

Shamit Khemka 

Jim Klein 

Gretchen Knoell 

Keith J. Krach 

Kristy Lamluroux 

Amy Lesnick 

Debra Leylegian 

David Liu 

David E. Markwell 

Jay Marx 

Duncan Matteson 

Friends
McMaster-Carr Supply Co.

Alice McTighe 

Salvador Menjivar 

Lisa Milton 

Karen Mostes-Withrow 

Antoun Nabhan 

Michael Neril 

Joshua Neubert 

Kerry O’Keefe 

Desiree Omran 

Gerald Richards 

John Rockwell 

Gail Rogers 

Laura A. Rose 

Greg Rossman 

Scott Russell 

Anthony & Karen Zabit 

Kristine Sandbach 

Steve Sarner 

Paul Saunders 

Jack Schafer 

John Schafer 

Richard Schlackman 

Aric Shalev 

Andrew Sheehan 

Steve Singer 

Steve M. Smith 

Samantha Smith 

Diane Solinger 

Toni Stinton 

Erik Stocker 

Frank Thomas 

Don Tirsell 

Mark Tomasic 

United Way 

Kristie Weyhe 

Sheila Weyhe 

Rick Wolfgram 

Alex Zaltsman

Friends

Apple Pie Savings 

Full Circle Fund

Manatt, Phelps & Phillips 

Silicon Valley Education 

Foundation 

Telekenex 

In-Kind
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2008-2009 FINANCIALS
Consolidated Statements of Financial Position 
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“BizWorld takes an 
intimidating propo-
sition, a 10 year 
old trying to under-
stand how a business 
works, and makes it 
fun and engaging. It 
is amazing to see the 
enthusiasm that kids 
have for this pro-
gram. They will ap-
prach the future with 
considerably more 
confi dence.” 

- Rob Goldberg, 
BizWorld Board

BizWorld allowed me 
to give back to the 
community by teach-
ing business skills to 
young people. As a 
parent I have al-
ways wanted to get 
involved in my chil-
drens’ classroom in a 
meaningful way. The 
BizWorld Founda-
tion’s programs em-
power young people 
and prepare them for 
the future.

- Harry Gould
BizWorld Board  Member

Catherine Hutton Markwell
CEO/Executive Director

Frederick M. Bush 
President Development

James V. Lee 
Vice President Programs 

April Bond
Education Director

BIZWORLD EXECUTIVE STAFF

Timothy C. Draper
Founder and Chairman,
The BizWorld Foundation
Managing Partner
Draper Fisher Jurvetson 

Michela Alioto Pier
District 2 Supervisor 
City of San Francisco 

Keir J. Beadling
CEO
Mavericks Surf Ventures, Inc.
Evolve Sports, LLC

T. Hale Boggs, III
Managing Partner 
Manatt Phelps & Phillips

Tony Clemendor
Chief Operations Offi cer
Optionetics

David Cremin
Managing Director
DFJ Frontier

Gaurang Desai
Managing Director
Linden Advisors

William H. Draper, III
Managing Director
Draper Richards 

Rob Goldberg
Chief Operating Offi cer
Village Roadshow Gold Class
Cinemas 

Harry Gould 
Senior Vice President
Informatica Systems 

Scott Hinshaw
First Vice President-Investments
Merrill Lynch

Steve Singer
Partner
Greenstein, Rogoff, Olsen & Co, LLP

Jim Steele 
President
Salesforce.com

Michael Wolfe 
Entrepreneur in Residence
Benchmark Capital

Catherine Hutton Markwell
CEO/Executive Director
The BizWorld Foundation

NATIONAL BOARD OF DIRECTORS

Richmond Adamonis
Sr. VP of Communications
New York Stock Exchange

Andrew Bartlow
VP Human Resources
Senior Business Partner
Wells Fargo 

Chris Browning
VP of Sales
Peerless Coffee & Tea

Itzik Cohen
Chief Executive Offi cer
Clipsync
Adam Meister
Corporate Development
VISA, Inc.

Miriam Tawil
Associate
TPG Capital, L.P.

Alex Zaltsman
CEO & Founder
TourSpot

COMMITTEE ADVISORS
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